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Events

DESPICABLE ME 2
Music & Movies 
at Harper Park

On Saturday September 27th,
2014  from 5pm to 10:30pm.

Come join us for an evening of
fun at Harper Park. Bring your

whole family to lie out on 
blankets under the night sky for
our events. There will be food

trucks from 5pm- 8pm. 
Boxcar Preachers will play at

6:30pm- 7:30pm. 
Despicable Me 2 will begin at

dusk. 
Harper Park 

Lake Creek Parkway 
& Deerbrook Trail
Austin, TX 78750

Call the AMLD Office for more
info, (512)258-4104.

 THE GREENSHEET  brings you 
 buyers. (800)687-6437.

ENCINO PARK WOMEN’S
CLUB 

ANNUAL CRAFT FAIR
Saturday, October 4th, 9am- 5pm.
Sunday, October 5th, 9am- 3pm. 
The Annual Encino Park Women’s

Club Craft Fair is one of the 
premier events of the Club that is
enjoyed by so many in October.
Located on the grounds of the

Encino Park Community Center,
1923 Encino Rio. This event 

previously known as Encino Park
Craft Fair with over 70 vendors,
occurs rain or shine and parking

and admission are free.
Concessions will be available. 

Encino Park
Community Center

1923 Encino Rio
San Antonio, TX, 78259

For more information, contact us
at epmarketdays@gmail.com

IRVING MAIN
STREET EVENT

September 19, 6pm- 10pm
September 20, Noon- 8pm. 

Free Admission!  
This annual street festival in the

heart of the Irving Heritage
District celebrates the hometown
feel of Irving with attractions for
all ages. Each year thousands of
people attend this family affair.

Featuring live music, the
Manifolds on Main Street Car

Show, free rides and activities for
children, a wide selection of
vendors and great food, the

Irving Main Street Event promises
fun for all. Parking and admission

are free on both days. 
The Irving Main Street Event is

located in the Heritage District in
Downtown Irving. The event runs

along Main Street from Irving
Blvd. to Third Street, and along
Second Street from Hastings to

Delaware.
Call for more information,

(972)721-2501.

MARKET DAYS 
October 4 & 5, 2014

This annual event, previously
known as The Encino Park Craft

Fair, is held at the 
Encino Park Community Center

@ 1923 Encino Rio. 
This year our expanded vendor

offerings include homemade food
items and farmer’s markets.
For questions, contact Gail at
epmarketdays@gmail.com or

(210)497-3829.

 NEED TO  find your 
 puppies a new home? 
 Try this attention 

 getter to make your ad dog-gone 
 good!

 DO YOU  have a position open? 
 Don’t just sit there hoping. Place 
 an employment ad online today 
 at www.TheGreensheet.com.
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 Dr. Frank Charles Laubach 
 developed the “Each One 
 Teach One” literacy 
 program, which has been 
 used to teach about 60 
 million people to read in 
 their own language.

 Hooked on Phonics 
 Learn to Read product 
 was released by 
 Gateway Educational 
 Products in 1987

 According to the Guiness 
 Book of World Records, the 
 daily circulation of the Soviet 
 newspaper  Trud  exceeded 
 21,500,000 in 1990.

 In 1623, John Heminges 
 and Henry Codell 
 published the First Folio, 
 a collected edition of 
 Shakespeare’s plays.

 Harry Potter and 
 the Deathly 
 Hallows had a 
 record breaking 
 12 million copies 
 for the first print 
 run in the United 
 States alone.

 The popularity of Charles Dickens’ 
 novels and short stories has never 
 gone out of print.

 April 24, 1704 - Boston 
 News-Letter is America’s 
 first continuously 
 published newspaper.

 How To Find A Challenging Job 
 That’s Right For You

 When considering your career, take serious 

 time to reflect on your skills and interests. 

 Career Opportunities

  (NAPS)—“Find a job you love and 

 you’ll never work a day in your life” 

 is advice attributed to Confucius 

 and an idea popular with many 

 career-minded Americans today.

 With that in mind, Krista Davis, 

 Regional HR Director for Reckitt 

 Benckiser, whose entrepreneurial 

 culture has made it an attractive 

 workplace environment for many, 

 has the following suggestions as 

 you contemplate your next career 

 move:

 1.  Determine your unique skills:

 What are your strengths? What 

 makes you happy? What talents 

 and abilities do you have that 

 most people don’t? 

 2.  How do you like to work:  Do 

 you prefer interpreting and 

 critically assessing information? 

 Putting abstract ideas and 

 concepts together or taking them 

 apart? Gathering, sorting and 

 organizing information or figuring 

 out calculations? Or matching, 

 selecting and making sure 

 directions and standards are 

 followed correctly? Would you 

 rather work with people, with 

 things or with concepts?

 3. Where do you like to work?  A 

 small regional office? Corporate 

 headquarters? A home office? 

 How often do you like to work 

 away from home? Do you like to 

 travel? Some companies 

 encourage employees to 

 experience the work culture of 

 other countries.

 4. Create a road map:  Where do 

 you want to be in five or 10 

 years? Develop a road map to 

 get to where you want to be and 

 stick to it.

 5. Test the waters:  Try an 

 internship or apprenticeship to 

 see if the job is right for you and 

 to get your foot in the door.

 6. Look for a company that 

 shares your values:  That may 

 mean working for a nonprofit or 

 for a major corporation that 

 contributes time, merchandise 

 and money to sick children, 

 endangered species, great art or 

 something else you care about. 

 7. Work hard:  An internship is a 

 chance to show how you can add 

 value to the organization, so build 

 your personal brand from day 

 one. It’s a good move to treat an 

 internship like an interview, and 

 always remember that you don’t 

 see everyone who sees you. 

 Many people prefer an internship 

 where you get to make decisions 

 from the beginning, work with 

 real brands you’ve already heard 

 of, work with a multicultural 

 group of driven people and earn 

 more money for more effort. 

 Davis’ company is a global 

 consumer goods leader in health, 

 hygiene and home products, the 

 portfolio of which includes iconic 

 brands such as Clearasil, Mucinex, 

 Lysol and Woolite. According to 

 Randy Bolenbaugh, Sales Analyst 

 at RB, the company gives 

 colleagues ownership of projects 

 from day one. The people who wor k 

 there have an intense drive for 

 achievement and a desire to 

 outperform wherever they focus.

 Said Bolenbaugh, “I was able to 

 develop a better understanding of 

 the business early in my internship 

 and own my projects the same way 

 other full-time employees on my 

 team were doing. I challenged 

 myself to overdeliver on everything 

 I did, and that’s what made me 

 stand out.”

 The multinational corporation —it 

 has operations in over 60 countries, 

 headquarters in the U.K., 

 Singapore, Dubai and Amsterdam, 

 and sales in almost 200 countries—

 is looking for highly skilled, 

 ambitious professionals, new 

 graduates and interns who want a 

 fast-paced, challenging and 

 rewarding career to fill positions in 

 sales, marketing research and 

 development.

 Learn More

 You can find further facts and tips 

 at www.brandme.jobs/en/ and an 

 application form online at 

 www.rb.com.


